


The

No Hassle Listing®
Home Marketing System

= Sell your property yourself, while it is listed,
and pay no commission.

This does not apply to a buyer exposed to the property by
my office or another agent.

| >

= Cancel the listing at anytime.

Either you or | can cancel by calling and saying "'l want

to cancel the listing."” It's that simple. The cancellation
becomes effective at the time you call. Please
allow 2 business days to have the sign

.. " —— Offered .
removed and the listing withdrawn from Oy Se——

the Multiple Listing Service. EHUSSELL SHAWEHS .
(602) 957-7777

= No advance fees of any kind. JOHN - ssocures
You only pay if | procure an offer that is ,_ﬂﬂ HALL
acceptable to you. S >

= "NO Pressure" presentation.

| will never allow you to be "pressured™ by the
buyer's agent. All offers will be faxed or delivered to
my office and presented to you by phone, so you can
make your decisions privately.




Sell Your Home
2.5 Times Faster

Our average time to
sell a house is 41 days

— Versus ——

Other agents’ average time to
sell a house is 112 days

In This Market, Your Choice Of Agent
Could Determine If Your House

Sells At All!

For over 30 years we’ve been getting homes SOLD.
Russell Shaw, the Valley’s leading agent.



Try This
Special No-Risk Offer!

Put more money in your pocket with the No Hassle Listing®, exclusively
with Russell Shaw. Most brokers will charge you the same fee no matter how
your home sells.... even if you find the buyer. With the No Hassle Listing®
you have complete flexibility... from "Full Service" to "Do It Yourself".

4% We find the buyer and write the contract. There is no
other agent involved. Our commission is just 4%. . *'*

10/ You find the buyer and there is no other
0 agent involved. We write the contract
and walk it through escrow for

you. Our commission is 1%.
—— Offered By Sesmsm—

6% Another agent repre_sent_s the HUSSE“— SHAWEES
buyer. Our commission is 3% (602] 957 7777

and the other agent also

receives 3%. JOHN :ﬁ
O% You find the buyer and there SOLD

is no other agent involved.
You don’t want our assistance.
You pay nothing.

Buying and Selling? Save even
more. You are eligible for our
Client Reward Bonus. Call

for details.




Russell Shaw vs. Other Realtors
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Fact:
My team and 45
| help more
home sellers

sell than any 100
other agent

In Arizona. 25

We sell over a ‘
house a day. 0

Ordinary Realtor Other Top Agents Russell Shaw

The ordinary agent sells 8 to 12 houses per year;
"Top Agents" sell 22 to 30 per year.



Why the

Russell Shaw Team
Has so many Buyers

= Full-time Buyer
Specialists.

Our buyer specialists only show
property, write offers and negotiate
contracts. Period. They know the
inventory, the ins and outs of financing,
and which lenders may save you
money. They show you what you want
to see, when you want to see it.

= Our loyal clients.

Russell has been selling real estate in the
Valley since 1978. Those years have
provided him with many satisfied clients
who call Russell for all their real

estate needs.

= Our huge inventory of
homes for sale.

We are fortunate to market many
desirable homes, in a variety of

areas and price ranges. This large
inventory prompts calls from old and
new customers every day. Buyers know
that they will have the inside track to
the freshest listings.

= High Internet presence.

Our address, www.NoHassleListing.com,
is on our signs as well as our TV and
radio ads. Additionally, our listings are
on every major real estate website and
are prominently featured on the number
one home selling site in the world,
"Realtor.com."

= TV and Radio
advertising campaigns.

We have ads running seven days
a week, resulting in a large number
of calls every day.

= Consistent and
extensive mailings.

Russell sends out more than 496,000
pieces of mail annually, to stay in
touch with past and potential clients.

= Additional savings.

We offer a "Client Reward Program"
to our sellers who need to purchase
another home, whether a new build
or resale. With this program, clients
save even more when they both sell
and buy through us.

When you are ready to make your next move, call us. (602) 957-7777



FREQUENTLY ASKED QQUESTIONS

Even at contract presentation, we do not follow the pack. We do not permit other
agents to pressure you into a rash decision. The contract will be presented to you
by us alone. This specific action (especially when there are multiple offers) gets
significantly more dollars for our sellers. It is very difficult for a seller not to
transmit emotions and reactions to another agent. That can cost a seller money.

Sadly, there are many agents who need the deal (sometimes more than you do).
The weakest negotiator in any transaction is the one who has to have the deal.
We are in the fortunate position of having enough clients that any one deal
won’t make us or break us. Therefore the negotiations are really about getting
you the most money for your home. Period. If the offer doesn’t make sense, you
can count on us to tell you so.

In addition to these points above, with our sliding scale commission (6% -
4% - 1% - 0%) and our Client Reward Program, our fees in many cases are
even less than the limited service broker.

Q: Why do you sell so many homes?

A\ Due to our extensive radio and TV campaigns, more buyers and sellers are
familiar with us than any other agent in the valley. Additionally, experience,
product knowledge, doing the little things right, effective marketing programs,
and our skilled team all add up to positive results. Every field has people
who, through their drive and passion, manage to excel.

Q: Why do your homes sell so fast? Do you price them too low?

A\ Absolutely not. Most of our listings sell at full price or above. We make it our
business to know the market, so we can ensure we get the highest possible
price for our sellers. Our homes typically sell two and a half times faster than
the average agent because of the effective marketing we do. We accomplish
this by first doing a supply/demand analysis in the immediate area for any
home we consider marketing. All agents have access to the same market
information. It is the evaluation of what that information means to the marketing
of a home that matters. X-rays mean nothing until they are evaluated by a
competent doctor. Similarly, knowing what the market is doing in any area
affects both the marketing time and value. Factors like area, demand, condition,
pricing, accessibility, and agent choice all affect a home’s time on market.



FREQUENTLY ASKED QUESTIONS

Q: Tell me about your marketing plan.

A The exposure your home gets while listed with us is second to none. No
other agent in the valley advertises their website via radio & TV (the most
effective type of advertising) as much as we do. We currently advertise on
four TV stations and four radio stations. These prominent ads create a high
volume of contact both from buyers and sellers. Additionally, our signs
throughout the valley connect us with buyers in all price ranges and areas.
Our ads and signs also reference our website, resulting in additional contact.
Here buyers can view our "featured homes" in addition to shopping the
broader market. Our presence on Realtor.com insures maximum property
exposure to buyers throughout the country. Even small details, such as
multiple digital photos of homes, increase the attention we attract to our
homes. Additionally, we do mailings in excess of 496,000 per year to past
and potential clients. Another important link is our marketing to the agent
community. Remember there are over 37,000 agents that we want to think
of us first when preparing to show properties to their buyers.

Q: If we list with you, will my home be on the internet?

A\. Absolutely! All of our yard signs, as well as our TV and radio ads
prominently feature our website address. No other local agent offers that
benefit. Our media promotion drives thousands of buyers to view homes on
our website. Your home will also be prominently featured on Realtor.com,
the number one real estate website in the world, as well as on AOL.com and
MSN.com. To increase buyer interest in our properties we’ve secured a
featured homes position. Per Realtor.com, our listings are viewed twenty
times as often as a regular listing on Realtor.com. According to the National
Association of Realtors "Profile of Home Buyers and Sellers"”, over 80% of
home buyers used the internet when starting their home search process.

Q: If we list with you, will we be on the Multiple Listing
Service (MLS)?

A. Again, absolutely! Any agent who does not place your home on MLS is doing
you a huge disservice. With over 37,000 agents in the valley, it is important
to tap in to that agent base of buyers. Also, if you are not on MLS you cannot
appear on Realtor.com, the number one real estate site on the internet.



FREQUENTLY ASKED QQUESTIONS

Q: Why should | use a team vs. a single agent?

A\ Because times have changed. No one agent can be everywhere at the same
time. Let’s suppose an agent has a relocation buyer in town. For three or four
days they have to be with just that one buyer, a dream scenario for the
agent, but not so for you. They are unavailable to show your home, they are
unavailable to get feedback on showings, they are unavailable to negotiate
contracts or inspection reports, and so on. Also, most agents are either great
at people skills or great at paperwork. Rarely will they excel at both.
Unfortunately, today’s real estate marketplace demands that the agent
possess all of these skills.

Under a team scenario such as ours, we have specialists. We have three
Buyer Agents who only show property. We have a full-time Listings Manager
whose main job is to keep you informed of activity and feedback on
showings. We have a full-time Contracts Manager whose main function is
negotiating contracts. Additionally, we have a full-time Office Administrator
along with two full-time Transaction Managers to handle all the details of the
transaction. Each is an expert at that specific job. Simply, we can and do
provide a higher level of service to our clients than most agents can even
conceive of providing. Imagine that you’re a quarterback of a football team.
Would you rather have 1 player on your team or the power of 18 that you
have with our team?

Q: Are all John Hall agents part of the Russell Shaw Group or
the No Hassle Listing?

A No! John Hall and Associates is the brokerage firm we work for.
Approximately 800 agents work for John Hall. To receive the benefits of
our experience and program, you need to contact the Russell Shaw Group
directly at (602) 957-7777.

Q: Shouldn’t I pick an "area specialist" to sell my home?

A: There are agents who focus primarily on one geographic area or
neighborhood. But buyers come from all over the valley and country, not just
from that small neighborhood. So an area specialist usually really means
"listing agent” in the area. Many years ago the real estate business was



FREQUENTLY ASKED QUESTIONS

successfully composed of lots of small "boutique" offices - where companies
did specialize in a certain area or part of town. But computers, the Internet,
and cell phones have changed that aspect of the real estate business. Now
the important points in selecting an agent are experience, track record, and
marketing skills.

Q: Once I have reviewed your No Hassle Listing package,
then what?

A\. Contact our office by email or phone, and we will set up an appointment to
have one of our listing specialists meet with you. We will tour the home, go over
recent market activity in your area to educate you on values, and make recom-
mendations for maximizing your profit and increasing your speed of sale.

Q: How long does it take to get my home on the market?
A Once we have a signed listing agreement and a spare key, we can have

your home on the market within 24 hours. However, it usually takes a day
or two for the sign company to professionally install the sign.

Q: Can I save more money if | buy and sell through you?

A. Absolutely! If you are selling more than one house or plan to both sell
and buy (new or resale), ask for a copy of our Client Rewards Program.
We will mail or email it to you immediately!

For additional questions and answers, please visit our website.

(602) 957-7777
NOHASSLELISTING.COM



A few of the websites YOUR home will be featured on, with
multiple photos & a Virtual Tour, when you list your home
with the Russell Shaw Group of John Hall & Associates.
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Your Edge in Real Estate
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Google

immobel.com” real estate search

Plus over 50 other high traffic sites where real
estate consumers are searching. All of our
listings are also on Immobel.com, which translates
all of our listings into 12 different languages.



