


The

No Hassle Listing®

Home Marketing System

• Sell your property yourself, while it is listed, 
and pay no commission. 

This does not apply to a buyer exposed to the property by 
my office or another agent.

• Cancel the listing at anytime. 
Either you or I can cancel by calling and saying "I want
to cancel the listing." It's that simple. The cancellation
becomes effective at the time you call. Please
allow 2 business days to have the sign
removed and the listing withdrawn from 
the Multiple Listing Service.

• No advance fees of any kind. 
You only pay if I procure an offer that is
acceptable to you.

• "No Pressure" presentation. 
I will never allow you to be "pressured" by the
buyer's agent. All offers will be faxed or delivered to
my office and presented to you by phone, so you can
make your decisions privately.
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Try This

Special No-Risk Offer!
Put more money in your pocket with the No Hassle Listing®, exclusively 

with Russell Shaw. Most brokers will charge you the same fee no matter how 
your home sells.... even if you find the buyer. With the No Hassle Listing®

you have complete flexibility... from "Full Service" to "Do It Yourself".

4% We find the buyer and write the contract. There is no
other agent involved. Our commission is just 4%.

1% You find the buyer and there is no other
agent involved. We write the contract
and walk it through escrow for
you. Our commission is 1%.

6% Another agent represents the
buyer. Our commission is 3%
and the other agent also
receives 3%.

0% You find the buyer and there
is no other agent involved.
You don’t want our assistance. 
You pay nothing.

Buying and Selling? Save even
more. You are eligible for our 
Client Reward Bonus. Call 
for details.

14751 Hot Printing 16pg.qxd  3/14/06  12:27 PM  Page 3



Fact:
My team and
I help more
home sellers
sell than any
other agent 
in Arizona.

We sell over a
house a day.

Russell Shaw vs. Other Realtors

Ordinary Realtor Other Top Agents Russell Shaw

The ordinary agent sells 8 to 12 houses per year;
"Top Agents" sell 22 to 30 per year.
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Why the

Russell Shaw Team
Has so many Buyers

• Full-time Buyer
Specialists.

Our buyer specialists only show
property, write offers and negotiate
contracts. Period. They know the
inventory, the ins and outs of financing,
and which lenders may save you
money. They show you what you want
to see, when you want to see it.

• Our loyal clients. 
Russell has been selling real estate in the
Valley since 1978. Those years have
provided him with many satisfied clients
who call Russell for all their real 
estate needs.

• Our huge inventory of
homes for sale. 

We are fortunate to market many
desirable homes, in a variety of 
areas and price ranges. This large
inventory prompts calls from old and
new customers every day. Buyers
know that they will have the inside
track to the freshest listings.

• High Internet presence. 
Our address, www.NoHassleListing.com,
is on our signs as well as our TV and
radio ads. Additionally, our listings are
on every major real estate website and
are prominently featured on the number
one home selling site in the world,
"Realtor.com."

• TV and Radio 
advertising campaigns.

We have ads running seven days 
a week, resulting in a large number 
of calls every day.

• Consistent and 
extensive mailings.

Russell sends out more than 293,000
pieces of mail annually, to stay in 
touch with past and potential clients.

• Additional savings.
We offer a "Client Reward Program" 
to our sellers who need to purchase
another home, whether a new build 
or resale. With this program, clients
save even more when they both sell 
and buy through us.

When you are ready to make your next move, call us. (602) 957-7777
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Therese Bunsick  
Listing Specialist

Originally from Idaho, Therese 
has a degree in elementary
education. She has been a 
licensed Realtor in Chicago, as 
well as Lake Havasu. Therese 
has been licensed in Arizona 
since 1996.

J.C. Gobins
Listing Specialist

J.C., a native Phoenician, is both a
Certified Residential Specialist &
Graduate of the Realtor Institute.

Licensed since 1981, with a
background in commercial and

residential development, J.C. has
won the Phoenix Association of
Realtors President’s Roundtable

Award for Most Homes Sold 
(Top 1% of all Realtors).

Wendy Shaw
Realtor

Wendy, a native Phoenician, has
been licensed since 1982. She 
has the CRS & GRI designations
(Certified Residential Specialist &
Graduate, Realtor Institute).
She is a Lifetime Member of the 
Phoenix Association of Realtors
President’s Roundtable (award 
for most homes sold).

Sandy LaMorte 
Office Manager

Originally from Chicago, Sandy 
has been in the valley since 1979.
She has over 20 years experience

in real estate development and 
law office management. Sandy 

has had her real estate 
license since 1976.

Dianna Messiti
Administration

Originally from California, Dianna has
over twelve years experience in
customer service and four years
experience in real estate administra-
tion. She has fulfilled all of the
requirements for her Arizona 
real estate license.

Lisa Sroufe
Buyer Specialist

Lisa has lived in Phoenix 
for the last 10 years. She graduated

from ASU, as well as gained her
Masters Degree at NAU. Licensed
with John Hall & Associates, she

brings her educational background
into use to ease buyers through 

the home buying process.
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Trina Malloy
Escrow / Seller Consultant

Originally from Pennsylvania,
Trina first obtained her real estate
license in 1990. She has over 15
years experience in real estate
sales, training and finance.

Jean Patterson 
Escrow Manager

Originally from Kankakee,
Illinois, Jean has a degree in

elementary education as well as
one in business administration.

First licensed in Illinois in 1977,
she obtained her Arizona 
Brokers license in 1981.

Jo Jo Hoertig
Client Care Manager

A Scottsdale native, Jo Jo has over
19 years experience in executive
level administrative management.
Prior to joining the Shaw Group, she
was the owner/operator of a virtual
assistant business for 6 years. Her
professional certifications include
both Communications (Dale Carnegie)
as well as Paralegal certification.

Bill Malloy 
Buyer Specialist

Originally from Grand Rapids,
Michigan, Bill has lived in Phoenix
since 1998. He has 20 years in the
design of custom home theater
systems. Licensed with John Hall
and Associates, Bill has a true eye
for detail and years of customer
service experience.

Russell Shaw
Associate Broker

Russell, a native of Phoenix, began
his real estate career in 1978 with

John Hall & Associates. He is a CRS,
as well as a past President of the AZ

Certified Residential Specialists. He
was ranked nationally #28 of all

participating agents in the United
States for “Most Homes Sold” by the

National Association of Realtor’s
Magazine. Russell and his team help

more home sellers sell than any
other agent in Arizona.
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Russell, Wendy & Sandy;

My experience with your firm has left an indelible
imprint of the most positive type, with me. You restored
my faith in the ways of fair play and honesty in the field
of customer, business relations. I am a fan of yours!

Thank you,
Phillip A. McNally, Sr.

Dear All:

I was pleased with the entire experience.
We talked several times before I listed and
you were honest and straight forward from
the first moment. I appreciate this. I have
already recommended you twice & will
continue to do so every chance I get. I have
never felt so comfortable or cared for by a realtor!
And the results – a sale in 22 days – were fantastic!

Nancy Brown

To All the Gang,

Just a short note to tell you all how much we
enjoyed working with you ...You gave us great
advice, kept us informed and gave us encouragement
every step of the way. The neat thing was that
although this was a relatively small real estate
transaction, you treated us as a highly valued
customer…

Peter and Connie Geiger

To the Staff of Russell Shaw

Our heartfelt thanks to you all for doing a great 
job with the listing of our home. The length of time 
(2 days) was amazing, and for more than the listing
price. The communication from your office to us was
quite outstanding. We knew about everything that
was going on. You were so nice even on days when I
was anything but, you listened. Thanks to you we are
looking forward to moving into our new home the 
first week of December. We recommend you to 
anyone who listens.

Thank you!
Bill & Shirley Henry

Dear All of you Great People,

...Our dealings with all of you were extraordinary
from day one with J.C. and after that, with the rest 
of you. Our house sold in record time, in fact, you
should change the sign to "Russ Sells a House 
Every 3 Hours" instead of days.

We were skeptical when J.C. told us what we could
get for our house but his advice certainly was right.
You were all just great and very patient with our
concerns and questions. Your office is set up just
beautifully with everyone doing a specific thing. 
We were really impressed!!

Thank you again and you can rest assured that we 
will recommend you to anyone we know that needs
your type of services.

Sincerely,
Jay & Emily Payne

Dear Russell and Staff,

We just wanted you to know how much we
appreciate your efforts to sell our house! Your
business approach was extremely refreshing 
compared to the other 95% of Realtors out there!
Special thanks to J.C., Wendy and Sandy!

Keep up the good work! We wish you the very best!
Ron & Josie Houser

Dear Russ:

As you know, we had been listed 
with another agent for 6 months with 

no luck. You told us why it hadn’t 
sold and sold it to a buyer of 
yours in only 18 days!…

Doug and Sherrie Matthews

Dear Wendy & Russell,

...Your staff is among the nicest group of people
ever. You made me feel that my listing was all
important and I appreciate all your efforts and
patience! I would not dream of ever doing real 
estate business with any one else in the future... 
Thanks again for everything. 

Best to you all.
Maya Schwab

Russell & Wendy:

Mary and I commend you and your team on
handling the sale of our home. We were extremely
impressed with your professionalism and communication
during the handling of our transaction. From our initial
call through close of escrow everyone was superb! We
will highly recommend you and your team to other
potential sellers. My only surprise question is "Why
doesn’t everyone use Russell Shaw and Associates for
their real estate needs?" If anyone has any doubt or
questions about using your services, have them call 
me at (480) 461- 0925.

Thanks again for a great job!
Terry & Mary Poe
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Jerry Bianco (480) 824-1919

James Cloyd (602) 578-5683

Sammy & Michelle Combs (623) 872-3071

Darlene Costantino (480) 837-5214

Frank & Candy Demuse (623) 215-8733

Burt & Dorothy Fisher (480) 990-0804

Carl Gerken (623) 846-5707

Don & Cathy Hamilton (602) 628-5279

Greg & Anne Hansen (602) 618-0837

Glenn & Sonia Hawkins (602) 788-8610

Steven & Cheri Hoffman (623) 879-8706

Ron & Josie Houser (623) 435-8451

Vic Kalva (480) 962-4112

Barbara Kasky (602) 789-1088

Everett & Holly Kelso (602) 569-8545

Ida Klein (623) 849-1451

Mick & Donna Livingston (602) 909-8216

Joe & Jean Lupa (602) 953-7336

Doug & Sherrie Matthews (480) 483-2722

Doug McCarthy (623) 582-4291

Matt & Dee Mooney (480) 419-6054

Mike & Nancy Owen (707) 291-2448

Terry Poe (480) 461-0925

Robert & Deana Rasmussen (480) 840-1641

Paul Rogers (602) 768-8732

Robert & Joan Schenamsgruber (480) 888-2285

Maya Schwab (480) 994-5171

Jim Serkland (602) 315-5646

Jim Stall (480) 332-3939

Ron & Sonja Swanson (602) 953-2332

Joan Thompson (602) 266-1384

Jason & Keri Tidd (623) 933-7808

Carol Veach (602) 340-1183

James & Sharlyn Williams (480) 451-3993

Josh & Michelle Woodard (602) 956-4002

Don & Julie Yows (480) 443-0132
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Q: Why should we list our home for sale with you?

A: You should hire us for the same reason that thousands of sellers have 
used us over and over again for more than 25 years. They know that they
can depend on us to get them the most money, in the shortest amount of
time, with the fewest hassles.

Our No Hassle Listing Home Marketing system offers benefits that the
ordinary agent does not. Our program offers flexible commissions to put
more money in your pocket, a client reward program when both buying 
and selling that actually rebates cash back to you, a cancel anytime policy,
and the right to sell your home yourself and pay us nothing. Additionally, our
average time to sell a home is over 2.5 times as fast as an ordinary agent.

Every year we help well over 400 people buy and sell. The average agent
handles around eight sales a year. When hiring anyone to perform a job for
you, experience should weigh heavily in that decision. Who really wants to
be the surgeon’s first patient?

Let’s examine one of our program benefits; we allow you to cancel the listing
at anytime. Most agents will not give the consumer this right. You might ask
yourself why agents need to "lock you up" for four to six months. Why would
they be afraid to give you the right to cancel? Our philosophy is that we
would rather strive to earn your business every day. We are confident that
we can provide a superior level of service and care. If we don’t, we don’t
deserve your business. It is that simple.

Q: I heard that there are limited service agents who charge less.
Why shouldn’t I hire the cheapest agent?

A: Sellers don’t need an agent just to sell their house. They need an agent to
sell their house for more! If your property would sell for the same price no
matter who sells it – it probably would be in your best interest to sell the
home yourself. In that case, why pay any agent?

The fact of the matter is we can sell your home for more. We have the track
record we do because we are experts at pricing the property (using a
specific supply-demand analysis prior to even looking for "comps") and
experts at creating the greatest amount of exposure for your property.
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Even at contract presentation, we do not follow the pack. We do not permit other
agents to pressure you into a rash decision. The contract will be presented to you
by us alone. This specific action (especially when there are multiple offers) gets
significantly more dollars for our sellers. It is very difficult for a seller not to
transmit emotions and reactions to another agent. That can cost a seller money.

Sadly, there are many agents who need the deal (sometimes more than you do).
The weakest negotiator in any transaction is the one who has to have the deal.
We are in the fortunate position of having enough clients that any one deal
won’t make us or break us. Therefore the negotiations are really about getting
you the most money for your home. Period. If the offer doesn’t make sense, you
can count on us to tell you so.

In addition to these points above, with our sliding scale commission (6% - 
4% - 1% - 0%) and our Client Reward Program, our fees in many cases are
even less than the limited service broker.

Q: Why do you sell so many homes?

A: Due to our extensive radio and TV campaigns, more buyers and sellers are
familiar with us than any other agent in the valley. Additionally, experience,
product knowledge, doing the little things right, effective marketing programs,
and our skilled team all add up to positive results. Every field has people
who, through their drive and passion, manage to excel.

Q: Why do your homes sell so fast? Do you price them too low?

A: Absolutely not. Most of our listings sell at full price or above. We make it our
business to know the market, so we can ensure we get the highest possible
price for our sellers. Our homes typically sell two and a half times faster than
the average agent because of the effective marketing we do. We accomplish
this by first doing a supply/demand analysis in the immediate area for any
home we consider marketing. All agents have access to the same market
information. It is the evaluation of what that information means to the marketing
of a home that matters. X-rays mean nothing until they are evaluated by a
competent doctor. Similarly, knowing what the market is doing in any area
affects both the marketing time and value. Factors like area, demand, condition,
pricing, accessibility, and agent choice all affect a home’s time on market.
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Q: Tell me about your marketing plan.

A: The exposure your home gets while listed with us is second to none. No
other agent in the valley advertises their website via radio & TV (the most
effective type of advertising) as much as we do. We currently advertise on
four TV stations and four radio stations. These prominent ads create a high
volume of contact both from buyers and sellers. Additionally, our signs
throughout the valley connect us with buyers in all price ranges and areas.
Our ads and signs also reference our website, resulting in additional contact.
Here buyers can view our "featured homes" in addition to shopping the
broader market. Our presence on Realtor.com insures maximum property
exposure to buyers throughout the country. Even small details, such as
multiple digital photos of homes, increase the attention we attract to our
homes. Additionally, we do mailings in excess of 57,000 per year to past
and potential clients. Another important link is our marketing to the agent
community. Remember there are over 26,000 agents that we want to think 
of us first when preparing to show properties to their buyers.

Q: If we list with you, will my home be on the internet?

A: Absolutely! All of our yard signs, as well as our TV and radio ads
prominently feature our website address. No other local agent offers that
benefit. Our media promotion drives thousands of buyers to view homes on
our website. Your home will also be prominently featured on Realtor.com, 
the number one real estate website in the world, as well as on AOL.com and
MSN.com. To increase buyer interest in our properties we’ve secured a
featured homes position. Per Realtor.com, our listings are viewed twenty 
times as often as a regular listing on Realtor.com. According to the National
Association of Realtors "Profile of Home Buyers and Sellers", over 70% of
home buyers used the internet when starting their home search process.

Q: If we list with you, will we be on the Multiple Listing 
Service (MLS)?

A: Again, absolutely! Any agent who does not place your home on MLS is doing
you a huge disservice. With over 26,000 agents in the valley, it is important
to tap in to that agent base of buyers. Also, if you are not on MLS you cannot
appear on Realtor.com, the number one real estate site on the internet.
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Q: Why should I use a team vs. a single agent?

A: Because times have changed. No one agent can be everywhere at the same
time. Let’s suppose an agent has a relocation buyer in town. For three or four
days they have to be with just that one buyer, a dream scenario for the
agent, but not so for you. They are unavailable to show your home, they are
unavailable to get feedback on showings, they are unavailable to negotiate
contracts or inspection reports, and so on. Also, most agents are either great
at people skills or great at paperwork. Rarely will they excel at both.
Unfortunately, today’s real estate marketplace demands that the agent
possess all of these skills.

Under a team scenario such as ours, we have specialists. We have three
Buyer Agents who only show property. We have a full-time Listings Manager
whose main job is to keep you informed of activity and feedback on
showings. We have a full-time Contracts Manager whose main function is
negotiating contracts. Additionally, we have a full-time Office Administrator
along with two full-time Transaction Managers to handle all the details of the
transaction. Each is an expert at that specific job. Simply, we can and do
provide a higher level of service to our clients than most agents can even
conceive of providing. Imagine that you’re a quarterback of a football team.
Would you rather have 1 player on your team or the power of 12 that you
have with our team?

Q: Are all John Hall agents part of the Russell Shaw Group or
the No Hassle Listing?

A: No! John Hall and Associates is the brokerage firm we work for.
Approximately 800 agents work for John Hall. To receive the benefits of 
our experience and program, you need to contact the Russell Shaw Group
directly at (602) 957-7777.

Q: Shouldn’t I pick an "area specialist" to sell my home?

A: There are agents who focus primarily on one geographic area or
neighborhood. But buyers come from all over the valley and country, not just
from that small neighborhood. So an area specialist usually really means
"listing agent" in the area. Many years ago the real estate business was
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successfully composed of lots of small "boutique" offices - where companies
did specialize in a certain area or part of town. But computers, the Internet,
and cell phones have changed that aspect of the real estate business. Now
the important points in selecting an agent are experience, track record, and
marketing skills.

Q: Once I have reviewed your No Hassle Listing package, 
then what?

A: Contact our office by email or phone, and we will set up an appointment to
have one of our listing specialists meet with you. We will tour the home, go over
recent market activity in your area to educate you on values, and make recom-
mendations for maximizing your profit and increasing your speed of sale.

Q: How long does it take to get my home on the market?

A: Once we have a signed listing agreement and a spare key, we can have
your home on the market within 24 hours. However, it usually takes a day 
or two for the sign company to professionally install the sign.

Q: Can I save more money if I buy and sell through you?

A: Absolutely! If you are selling more than one house or plan to both sell 
and buy (new or resale), ask for a copy of our Client Rewards Program. 
We will mail or email it to you immediately!

(6 0 2)  9 57 - 7777
N O HAS S L E L I ST I N G.CO M

For additional questions and answers, please visit our website.
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77% of all buyers start their search for homes on the 
internet.  When you list with us, YOUR home will be 

featured on every major real estate website.   

Plus over 50 other high traffic sites where real  
estate consumers are searching.  All of our  

listings are also on Immobel.com, which translates 
all of our listings into 12 different languages 



Russell Shaw, Associate Broker   •   John Hall & Associates, Inc
11211 North Tatum Boulevard, Suite 200   •   Phoenix, Arizona  85028   •   (602) 957-7777   •   (866) 357-3604 toll free

Many Agents think their most important job is
satisfying the customer.  I don’t think that’s true. 
I believe that satisfying the customer is simply

the minimum requirement for staying in
business.  My staff and I work constantly to

improve our systems, processes and services 
to go well beyond the standard level of

"service" provided by most agents.

Simply put, our objectives are to get you 
the most money in the least time, and with 

the fewest hassles.  We want to provide 
the best service in the industry. Period.

We want to make you so satisfied that you
listed your home with us that you will 

gladly refer us to your friends.
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